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Sunday, May 21

12:30 – 13:00
Registration

13:00 – 14:00
Lunch

	
	Track: 
Consumer Behavior 1
	Track:
Consumer Behavior 2
	Track: Marketing Management and Modelling
	Track: 
Beginners

	
	Faculty:

Gita Johar (chair)

Ziv Carmon

Jaideep Sengupta
	Faculty:

Klaus Wertenbroch (chair)

Ravi Dhar

Hans Baumgartner
	Faculty: 

Karen Gedenk (chair)

Spyros Gounaris

Harald van Heerde

Tammo Bijmolt
	Faculty:

Marc Vanhuele (chair)

Simona Botti

Xavier Drèze

Nikolaos Papavassiliou

	14:00 – 14:15
	Plenary Welcome

	14:15 – 14:30 
	Introduction
	Introduction
	Introduction
	Introduction

	14:30 – 16:00 
	Cacho-Elizando, Silvia
	Adams, Leen
	Beckers, Ingrid
	Birk, Matthias

Cesar Machado, Joana


Coffee Break

	
	Consumer Behavior 1
	Consumer Behavior 2
	Marketing Management 
and Modelling
	Beginners

	16:15 – 17:45
	Delbaere, Marjorie
	Bouten, Lisanne
	Beinert, Markus
	Konstandoulaki, Kleopatra

Lalos, Marcos

	17:50 – 19:20 
	Demangeot, Catherine
	Ioannou, Christina
	Dannewald, Till
	Developing a research / dissertation project


20:00  Welcome Dinner: Skalakia Taverna (32 Aiginitou Street, Illisia)

Monday, May 22

	
	Consumer Behavior 1
	Consumer Behavior 2
	Marketing Management 
and Modelling
	Beginners

	9:00 – 10:30
	Garnefeld, Ina
	Knaf, Michael
	Noordhoff, Corine
	Leonidou, Constantinos N.

Lourenco, Carlos


Coffee Break

	
	Consumer Behavior 1
	Consumer Behavior 2
	Marketing Management 
and Modelling
	Beginners

	10:45 – 12:15
	Hoffmann, Anke
	Liu, Jia
	Oliveira-Brochado, Ana
	Pick, Doreen

Roth, Katharina Petra


Lunch

	
	Consumer Behavior 1
	Consumer Behavior 2
	Marketing Management 
and Modelling
	Beginners

	13:15 – 14:45
	Ng, Sandy
	Mouakhar, Dania
	Prokopowicz, Agnieszka
	Questions to the faculty

	14:50 – 16:20
	Paasovaara, Rami
	Sabri-Zaaraoui, Ouidade
	Schultz, Franziska
	Schmitt, Julien

Serdaroglu, Murat


Coffee Break

	
	Consumer Behavior 1
	Consumer Behavior 2
	Marketing Management 
and Modelling
	Beginners

	16:35 – 18:05
	Ristola, Annu
	Thomson, Jennifer Anne
	Silberhorn, Nadja
	Stravraki, Maria

Van den Hende, Ellis

	18:10 – 19:10
	Plenary session: How to plan your career after your PhD (Klaus Wertenbroch)


Tuesday, May 23

	
	Consumer Behavior 1
	Consumer Behavior 2
	Marketing Management 
and Modelling
	Beginners

	9:00 – 10:30
	Törn, Fredrik
	Wijnen, Katrien
	Soukhoroukova, Arina 
	How to write a research paper that will get published


Coffee Break

	11:00 – 12:00
	Closing Speaker: Hubert Gatignon, IJRM Editor

	12:00 – 12:30
	Closing statements by the EMAC president Graham Hooley


12:30 – 14:00
EMAC Fellows Reception 

19th EMAC COLLOQUIUM : PAPERS TO BE PRESENTED

Consumer Behavior 1

CACHO-ELIZANDO, SILVIA (GROUPE HEC), THE IMPACT OF ONLINE BRAND COMMUNICATIONS ON CONSUMER-BRAND RELATIONSHIP QUALITY PERCEPTION 
DELBAERE, MARJORIE (U. OF MANITOBA), KNOWLEDGE TRANSFER AND RHETORIC: THE INFLUENCE OF RHETORICAL FIGURES ON CONSUMER LEARNING 

DEMANGEOT, CATHERINE (ASTON U.), CONCEPTUALISING THE IMPACT OF ENVIRONMENTAL CUES ON INFORMATION SEARCH BEHAVIOUR DURING THE ONLINE SHOPPING EXPERIENCE 

GARNEFELD, INA (U. PADERBORN), CAUGHT BY YOUR OWN RECOMMENDATIONS: POSITIVE WORD-OF-MOUTH AS A SOURCE OF CUSTOMER LOYALTY  

HOFFMANN, ANKE (U. MUENSTER), BUILDING BRAND RELATIONSHIPS THROUGH DIALOGUE COMMUNICATIONS – AN EMPIRICAL STUDY 

NG, SANDY (U. OF QUEENSLAND), THE ANTECEDENTS AND CONSEQUENCS OF CUSTOMER EMOTIONS IN COLLECTIVE HEDONIC SERVICES 

PAASOVAARA, RAMI (VAASA U.), THE INFLUENCE OF PSYCHOGRAPHICAL FACTORS ON SENSORY EXPERIENCE AND FOOD CHOICE: AN EXPLORATORY STUDY 

RISTOLA, ANNU (OULU U.), UNDERSTANDING CONSUMER PERCEPTIONS OF TECHNOLOGY INTENSIVE SERVICES - CONSUMER RESPONSIVENESS TO THE NOVEL MOBILE MULTIMEDIA SERVICES 

TÖRN, FREDRIK (STOCKHOLM SCHOOL OF ECONOMICS), UNDERSTANDING UNEXPECTED BRAND COMMUNICATIONS - THE CASE OF BRAND IMAGE INCONGRUITY 

Faculty : GITA JOHAR (chair) (COLUMBIA U.), ZIV CARMON (INSEAD SINGAPORE), JAIDEEP SENGUPTA (HKUST BUSINESS SCHOOL)
Consumer Behavior 2

ADAMS, LEEN (GHENT U.), THE ROLE OF GOALS IN CONSUMER BEHAVIOR 

BOUTEN, LISANNE (TU DELFT), CO-BRANDING IN NEW PRODUCT DEVELOPMENT 

IOANNOU, CHRISTINA (U. OF SYDNEY), THE LIES CONSUMERS TELL: THE EFFECTS OF LYING ON THE FORMATION OF SATISFACTION JUDGMENTS 

KNAF, MICHAEL (U. KOLN), THE IMPACT OF PRICE PROMOTIONS ON REFERENCE PRICES 

LIU, JIA (TILBURG U), BRAND-TO-CATEGORY LINK AND BRAND TYPICALITY 
MOUAKHAR, DANIA (U. PARIS IX DAUPHINE), THE MOTIVATION OF SELF-GIFT: EXPLORATION BY THE REGULATORY FOCUS THEORY 
SABRI-ZAARAOUI, OUIDADE (U. PARIS IX DAUPHINE), THE COMMUNICATION EFFECTS OF USING TABOOS IN ADVERTISING: AN APPLICATION TO DEATH AND SEXUALITY RELATED TABOOS 
THOMSON, JENNIFER ANNE (GLASGOW CALEDONIAN U.), UNDERSTANDING SMOKING CESSATION: AN EXAMINATION OF THE EXTENDED MODEL OF GOAL DIRECTED BEHAVIOUR 


WIJNEN, KATRIEN (GHENT U.), THE INFLUENCE OF UNACCEPTABLE OPTIONS ON THE CHOICE BETWEEN THE REMAINING OPTIONS IN THE SET 

Faculty : KLAUS WERTENBROCH (chair) (INSEAD FRANCE), RAVI DHAR (YALE SCHOOL OF MGT), HANS BAUMGARTNER (PENNSTATE U.)
Marketing Management and Modelling

BECKERS, INGRID (MAASTRICHT U.), THE INFLUENCE OF INTERNET ON EXPORT MARKETING PERFORMANCE: A KNOWLEDGE-BASED PERSPECTIVE  

BEINERT, MARKUS (ERLANGEN-NUERNBERG U.), MARKETING INNOVATIVENESS AS AN ANTECEDENT OF MARKET PLACE SUCCESS IN CONSUMER MARKETS 

DANNEWALD, TILL (HUMBOLDT U. BERLIN), THE INFLUENCE OF EXCHANGE RATE VARIATIONS ON MARKET CONDUCT. AN EMPIRICAL INVESTIGATION.
NOORDHOFF, CORINE (MAASTRICHT U.), EXPLORATORY MARKETING LEARNING IN CO-CREATION RELATIONS: THE ROLE OF MARKET ORIENTATION AND RELATIONAL EMBEDDEDNESS 

OLIVEIRA-BROCHADO, ANA (PORTO U.), MARKET SEGMENTATION AND MIXTURE REGRESSION MODELS: A METHODOLOGICAL APPROACH TO SELECT THE ADEQUATE NUMBER OF SEGMENTS. 

PROKOPOWICZ, AGNIESZKA (J.W.GOETHE U. FRANKFURT AM MAIN), CONSUMER BEHAVIOR UNDER SELF-SELECTING TARIFFS 

SCHULTZ, FRANZISKA (U. PADERBORN), CUSTOMER SHARE AS A MARKETING METRIC IN BUYER-SUPPLIER RELATIONSHIPS 

SILBERHORN, NADJA (HUMBOLDT U. BERLIN), THE INFLUENCE OF CONSUMER GOALS AND MARKETING ACTIVITIES ON PRODUCT BUNDLING 

SOUKHOROUKOVA, ARINA (U. PASSAU), NEW PRODUCT DEVELOPMENT WITH INTERNAL VIRTUAL STOCK MARKETS 
Faculty : KAREN GEDENK (chair) (U. KOLN), SPYROS GOUNARIS (ATHENS U. OF ECONOMICS & BUSINESS), HARALD VAN HEERDE (TILBURG U),  TAMMO BIJMOLT (GRONINGEN U.) 

Beginners’ track

BIRK, MATTHIAS (HUMBOLDT U. BERLIN), HOW DO CONSUMERS REACT TO TRANSGRESSIONS? INVESTIGATING THE ROLE OF BRAND PERSONALITY AND ATTACHMENT STYLE ON RELATIONSHIP NORMS, EXPECTATIONS AND SUBSEQUENT CONSUMERS’ COGNITIVE AND EMOTIONAL REACTIONS  

CESAR MACHADO, JOANA (U. CATOLICA PORTUGUESA), CORPORATE IDENTITY - THE MANAGEMENT OF THE PROCESS OF CHANGE IN THE NAME/LOGO IN THE CONTEXT OF BRANDS' MERGER 

KONSTANDOULAKI, KLEOPATRA (ATHENS U. OF ECONOMICS & BUSINESS), THE ROLE OF INVOLVEMENT AND PERCEIVED DIFFERENTIATION IN CONSIDERATION SET FORMATION AND DESCRIPTIVE PROPERTIES, IN MEMORY-BASED AND STIMULI-BASED CONSUMER DECISION-MAKING 

LALOS, MARCOS (U. DE LAUSANNE, HEC), THE IMPACT OF RETAILERS' USE OF DISRUPTIVE DATA COLLECTION TECHNIQUES ON CONSUMER TRUST AND STORE PATRONAGE 

LEONIDOU, CONSTANTINOS N. (LEEDS U.), ANTECEDENTS AND CONSEQUENCES OF ENVIRO-MARKETING STRATEGY: A POLITICAL ECONOMY PERSPECTIVE 
LOURENCO, CARLOS (TILBURG U.), STORE PRICE IMAGE: THE MISSING LINK 
PICK, DOREEN (U. MUENSTER), LOST CUSTOMERS – APPROACH FOR RECOVER CUSTOMERS 

ROTH, KATHARINA PETRA (U. OF VIENNA), THE IMPACT OF CONSUMER ETHNOCENTRISM, CONSUMER COSMOPOLITANISM AND NATIONAL IDENTITY ON COUNTRY IMAGE, PRODUCT IMAGE AND CONSUMERS’ PURCHASE INTENTIONS 

SCHMITT, JULIEN (GROUPE HEC), CONSUMER MOBILITY AND BUYING BEHAVIOR 

SERDAROGLU, MURAT (U. PADERBORN), OPTIMIZING SALES FORCE AUTOMATION USE TO MAXIMIZE SALES PERFORMANCE 

STRAVRAKI, MARIA (ATHENS U. OF ECONOMICS & BUSINESS), THE ROLE OF AFFECT IN ATTITUDE CHANGE THROUGH ADVERTISING 
VAN DEN HENDE, ELLIS (TU DELFT), EVALUATING SCENARIOS FOR INNOVATIVE PRODUCT IDEAS  

Faculty : MARC VANHUELE (chair) (GROUPE HEC), SIMONA BOTTI (CORNELL U.), XAVIER DRÈZE (U. OF PENNSYLVANIA), NIKOLAOS PAPAVASSILIOU (ATHENS U. OF ECONOMICS & BUSINESS)

